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Show ' Information

Date:9¢ 11 May2011

Location: Dubai International Convention
and Exhibition Centre (UAE)

Hall: Sheikh Saeed Halls3

Edition: Second

Show Frequency: Biennial

Gross Spacéd,668SQM

Net Area:3,167 SQM

Total Attendance3,555

Seminar Speaker84

Number of Exhibitors and @xhibitors:169
Opening hours: Dail{0:00 AM to 6:00 PM

Website:www.aluminium-dubai.com

Organized by
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Sponsors: = & Partners

Diamond Sponsor Platinum Sponsors Gold Sponsor Innovation
Podium Sponsor
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Sponsors & Partners

Media Partners
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Event Summary

The 2nd offering of ALUMINUMDUBAIwas inauguratedby His Excellency
AhmadAl Tayer,Governorof the DubailnternationalFinanciaCentre(DIFC)

Over3,500professionalgrom 71 countrieswere attending
169internationalandlocalexhibitorsfrom 27 countries

The show presented latest aluminum products, technologies,innovations
andinvestments

Theexhibitionspacecovereda grossareaof over 7,668 SQM

The visitors also took advantageof the opportunity to hear presentations
from 34 high quality industry speakersduring the Innovation Podium, held
concurrentlywith ALUMINIUNMDUBAI
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Exhibitor Analysis

169 Exhibitors & Ceexhibitors:

- 23 National

- 146 International

27 Participating Countries

Australia
Austria
Bahrain
Canada
China
France
Germany
Hong Kong
India

Iran

Italy

Jordan
Korea
Luxemburg
Norway
Qatar

Saudi Arabia
Slovenia

South Africa

Spain

Sweden

Switzerland

The Netherlands
Turkey

United Arab Emirates
United Kingdom
United States

3
-%Misdle East: 4%

CC: 15%

www.aluminium-dubai.com
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Exhibitor Representation: Proaduct Group

Plant, machinery and accessories and equipment
for aluminium extraction, processing and refining

Raw material, Primary metal products,
Semi-finished products, Semi-fabricates

Services, Consultancy

Aluminium products for special application

Surface treatment

Information, Training, Others

Light-metal trade and Recycling

0% 10% 20% 30% 40% 50% 60% 70%

www.aluminium-dubai.com
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Testimonials:: =

G 2 Shave observed that ALUMINIUM
DUBAhasbecomethe leadingexhibition
of the growingaluminumindustry in the

Gulfregion It servedusasan exceptional
platftorm to network with the

international and regional producersand

manufacturersof final productsaswell as
globaltechnologysupplierstogethere

Mr. Ralf Ohrndorf, Project Director .

Aluminium, SMS Siemag AG a 2 Swish to thank the organizers for an
excellent, productive, informative and vibrant
ALUMINIUMDubai 2011 and will be happyto
support upcoming ALUMINIUMevents in the
GCe

Mr. A. Tropeano, CEO, FATA EPC and Mr. Enz
Chieppa, Communication Director, FATA SpA

www.aluminium-dubai.com
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Testimonials

a! [} aLbL}a 5.1
outstanding platform for Tazzari

Group to introduce ZERO (electr :
city car made in Italy) to the prominent
Middle Eastern audience. We engaged b
believe the positive feedback will projects.

surely result on the development
2T 2dzNJ 60dzZAAy Sas

“ALUMINIUM DUBAI 2011 was a successful
exhibition to our company. We have had the
talks to potential customers and _
usiness relations on the new extrusion

Mr. Lars Niemczewski, Head of Marke.ting -
Schmidt + Clemens Group, §+C Extrusion Tooling

Mr. Fabio Cian, Sales Manager Solutions
Supplying Division, TAZZARI
GROUP

Gt F NOAOALI GA2Yy |G !'[!alLbl
rewarding. We recommend this event to those who are
considering to employ an effective marketing tool to win
business and launch new products and services. The e
y20A0SlIofeé aK2gSR 2dzNJ O2
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Mr. Ihab Mouallem, Directort Sales & Marketing, Gulf
Extrusions Co. LLC

www.aluminium-dubai.com



